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KOT'HITUBHI ®YHKIII MEPEJITYEHHS
B EKOHOMIYHOMY JUCKYPCI

Ipucesueno O0ocniodcenuto QyHKYill nepeniueHHs 5K 3ac00y cmpyKmy-
PYBAHHA ma penpeseHmayii KoHYenmyanvHoi iHgopmayii y exoHoMiyHOMY
ouckypci. Yuacniook awuanizy 0y10 GUOKPEMIEeHO KOSHIMUeHi QyHKYil
nepeniuenHs, SAKUM NPUMAMAHHI 3MICMOGL mMa CMpPYKmypyiodi 6iacmu-
socmi. CeManmuyno nepenivenis KOHCMUmMyOEmsbCs 20MO2EHHUMU | 2eme-
PO2eHHUMU nepeniuysanrbHumMu paoamu. 1 omozenHi nepeniuyeanbHi paou 6
EeKOHOMIUHOMY OUCKYPCI Penpe3eHmo8aHo eKOHOMIYHUMU cgepamu Oisinb-
HOCMI JHOOUHU, HAMOMICMb 2eMEPOSeHHI NeperiuysaibHi psiou Xapak-
mepusylomvcst. NPOHUKHEHHSIM 6 eKOHOMIKY HWux cgep OiIbHOCMI Jit0-
Oounu. Cmpykmypa nepeniuenHs 6 eKOHOMIUHOMY OUCKYpCi moodice Oymu
JUHITIHOI0 ma iepapxiunoro. JIiHitiHI nepeniuysanvhi psaou y ceoiti cmpyKkmypi
Maromeb 06a i Ointbuwie enemenmis psody. lepapxiuni nepeniuyaivHi psou
npeocmagieHo AHIUHUMU NepeiveHHsIMY, AKUM GIACIUBE PO32ATYHCCHHS
CMPYKMYpU 0CHOBHO20 P50y HA NIOPAOHUL psid abo niopadHi paou. Pieens
BIOOKpEeMIeHHs. eleMeHmi8 Nepeniuy8aIbH020 POy MOdce PIZHUMUCA,
tl0embca NPO GIOOKpeMIIeHHs efleMeHmi8 3acobamu NYyHKmyayii Ha pieHi
abzayy, a maxodxc camumu abzayamu. 3micmosi Qyuxyii nepeniueHHs 6
EKOHOMIYHOMY OUCKYPCI CNpUsiomb eKCNLiKY8aAHHIO, HA3UBAHHIO, V3a2ailb-
HEHHIO, KOHKpemu3ayii, npomucmaeientio, Konyenmyaniszayii, posKpummio
cymHnocmi ma onucy ioeil i HOHAMb, HAMOMICb CMPYKMYPYIOYi QYHKYID
peanizyiomvcs 6NOPAOKYSAHHAM, CUCMeMamu3ayicio, peimysanuam ma
Kamezopuzayiero tHpopmayii.

Knrouosi cnoea: exonomiunuii OUCKYPC, KOSHIMUGHA JIIHeGICMUKA,
nepeniuents, 20Mo2eHHe nepeiiyens, cemepozente nepenivents, QyHkyii
nepenidenHs.

Beryn. IlepeniueHHs HEOAHOPA30BO OYJI0 MPEIMETOM JIHT-
BICTUYHHMX JOCHIJKCHb, YHACHIJIOK SKUX Oysio chopMyinboBaHO
© AntonoBa Mapuna, 2024
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BU3HAYEHHS MEpeJiueHHs SIK CTUIICTUYHOTO MPUHOMY Ta 3'SCOBaHO
roro cruwirictuyHi QyHKHii. OYHKIIO MepeNidyeHds, Mo MoJsIrae y
BTUICHHI HEBUMYIIEHOI Ta TyMOpUCTHYHOI armocdepu Oyio
JOCIHIPKEHO Ha MaTrepiani MOBU XyJOXHBOI mpo3u (Siantova, 2013).
OO0'ekTOM 3MICTOBOIO AMCKYPCHBHOTO aHaNi3y cCTaja TIyMadHa
dbyuxmis mepemvenns (Vergez-Couret et al., 2011). Hamu Oymo
3MIACHEHO JOCTiKEHHS (YHKIH TepeniueHHs 3 MO3UIiH JTIHTBO-
KOTHITHBHOTO MiAXOAYy Y JiTEepaTypHO-KPUTUYHOMY IUCKYpCi, IO
JTIO3BOJIAJIO BCTAHOBHTH 3/IaTHICTH TEPENTiUeHHS A0 peaizarii TaKux
(dyHKIiH, SK: 03HalOMYa, KaTeropusyioda, iHpOpMaTHBHA, y3araib-
Hioto4a Ta ¢yHkiis migcymosysanus (Petrenko, & Antonova, 2017,
p. 45). TIpote kOrHITHBHI (DYHKI[T MEepenideHHs] Y SKOHOMIYHOMY
JTUCKYpCi He OyJIA TTPEAMETOM OKPEMOTO JTOCITI KEHHS.

[lepeaymMoBH BUBYEHHSI KOTHITUBHHX BJIaCTHBOCTEH MepesiueHHs
Oyno 3akmazeHo me y ponuceMHi yacu. llosBy crmuckiB, 1o
CKJIQJIAJTACh 3 TTOCIIOBHOCTI 3HakiB, P. bemknam natye 3200 pokom
JI0 H.€., sIKi B MOJANBIIOMY PO3BUHYThCS y NMUCHMOBY MOBY. B nas-
HUHY OUTBIIICTH CNIHCKIB CIYTyBaJld HalidHUM 3acO00M MHUCBMOBOI
(hikcartii Toprieii Ta mpasa BiaacHocTi (Belknap, 2004, p. 8), a oTxe,
Oyim /KepesoM BIOPSIKOBaHOI iH(opmamii. 3 pO3BUTKOM IIHBi-
mi3aiii eKOHOMIYHI MPOIECH CTaBald JeNali CKIAJHIIIAMU i
HaTelep iHTepec BHKIUKAE 3'ACYBaHHS POJI HEpeslideHHs y MexXax
CY4aCHOTO €KOHOMIYHOT'O TUCKYPCY.

JocnimkeHHs: KOTHITUBHOI MPUPOAN MOBHHUX 3ac00IB perpe3eH-
tamii iHdopmaumii Ha Marepiadi EKOHOMIYHOTO IHUCKYpCy €
AKmMyaapHUM i CIpUsie OTPUMaHHIO (aXOBUX 3HAHB.

O0'exTOM HAIIOTO AOCTIIKEHHS € TIEPENiueHHs, a MPEAMETOM —
HOro 3MaTHICTH JO peadizaimii KOTHITUBHUX (YHKIIH y EKOHO-
MIYHOMY IMCKYPCI.

[MepenideHHs: HAMH JOCIIIPKEHO 3 YpaXyBaHHSIM HOTO CeMaHTHY-
HUX ocoOnuBocTell. CeMaHTHYHO TiepellideHHs B EKOHOMIYHOMY
JUCKYPCl KOHCTHTYIOE€THCSI TOMOT€HHHUMH PSOaMHu, TOOTO TaKUMH,
L0 TPEACTAaBICHI CYTO €KOHOMIYHMMHU IMOHSTTSMH Ta I'eTE€POTeH-
HUMH TIepeiTyBaIbHIMHA PSIIaMU, K1 MMOB'S3aHi 3 TPOHUKHEHHSM B
€KOHOMIKY iHIIHMX cdep aisutbHOCTI MoanHu (Antonova, 2022).

CTpyKTypHO TepeniuyeHHs B €KOHOMIYHOMY IHCKYpCi peami3y-
IOTHCS JTIHIMHUMHU Ta iepapxidHuMu Tumamu. JIiHiMHI TIepenideHHs
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MAaloTh y CBOIH CTPYKTYpi JBa i Oinbiue enemMeHTiB. Toxi sk iepapxiy-
HId CTPYKTypl TpUTaMaHHe YCKJIaJHEHHS JIIHIMHOCTI 32 yMOBH
pO3TayXeHHsI OCHOBHOTO pSAY MepeslideHHs Ha MiapsaHuil psa abo
nigpsaHi psau (AaToHoBa, 2021, c. 5).

o Toro x 3ayBakuMo, II0 PiBEHb BiZOKPEMIJICHHS €JIEMEHTIB Y
TEKCTI MOXke OyTH pi3HHM. EneMeHTH mepeniueHHs BilOKPEMITIO-
IOTHCSI HE JIUIIE MyHKTYAIIiHO: KOMaMHt Y Me¥KaX OJJHOTO PEUeHHS Ta
KpankaMmy Ha piBHi ab3aity, ane i caMmuMu ab3anamu.

Mema 1i€i po3BIOKA TONATAE y JOCTIIHKCHHI KOTHITHBHHX
¢yHKIi mepeniueHHS Ha MaTepiadi eKOHOMIYHOTO JIMCKYPCY.
3agoannam € kateropusauis BCTAHOBICHUX (PYHKIIH epesideHHsl.

Metoau. OCHOBHUMH METOIAMH JOCITIDKEHHS € IUCKypC-aHali3,
OTNMCOBHA Ta KOHTEKCTyadbHUH aHami3. JlogaTkoBO 3alydeHO
OPUHOMH CHHTAKCHUYHO-CEMAHTHYHOTO aHali3y sl BCTAHOBIICHHS
0COOIMBOCTEH peaizallil mepenidyeHHss B eKOHOMIYHOMY TUCKYPCI.

PesynbTatu

Huninrae qocmipkeHHs IEpeliueHHsT Ha MaTepiaini eKOHOMITHOTO
JUCKYpPCY JO3BOJNMJIO PO3MOAUTUTH KOTHITHBHI (YHKIIi Ha 3MiCTOBI
Ta CTpPyKTypyroui. Jlo 3MmicToBMX (QYHKIIH Hamexats QyHKIII
eKCIUTIKyBaHHS, HAa3WBAHHS, y3araJbHEHHs, KOHKPETH3allii, MpPOTH-
CTaBJICHHS, KOHIIENITyasli3alii, pO3KPUTTS CYTHOCTI Ta OMHUCY ineH i
noHATh. Toai sIK CTPYKTypyroui QyHKIII peani3yloThcs BIOPSIKYBaH-
HSIM, CHCTEMAaTH3aIli€ro, hpeiiMyBaHHIM Ta KaTeropu3artiero indopmartii.

ITounemo 3 po3riAmy 3MICTOBUX (YHKIIN MeperideHHs, IIo
PO3KpUBAIOTh CYTHICTH CTpaTeriii, CIPSIMOBAaHUX Ha BIPOBAIKEHHS
HOBHUX TCHIICHIIIN 1 TAaKTHK Y cdepi Oi3HEeCy.

IIpoanaiizyeMo poib MepeTiueHHs y eKCIUTIKyBaHHI €KOJIOTIIHOT
HIIaTUBM OJHOTO 13 CYIEpMapKeTiB, CIPSIMOBaHOI Ha 3MiHY
KyHiBeTbHUX 3BHYOK CIIOKMBAUiB, SIKI MOJTaloTh y HagMIpHOMY
BUKOPHUCTAHHI IJIACTHKY JJIS TAKYBaHHS TOBapiB.

1. The Waitrose Unpacked initiative will be branded throughout
its Oxford store to raise awareness and will run for an 11-week
period ending on Sunday August 18. As the name suggests, the
supermarket will quite literally strip back many of its products. Steps
will include a borrow-a-box scheme for customers to obtain reusable
tubs, package-free pick and mix to shop for frozen fruit, use of
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recyclable paper around flowers and 160 loose fruits and vegetables
to choose from (Begum, 2019).

VY 1pbOMy BHINAIKy MEpETiueHO 3aXOJH, HAIlJIEHI HAa 3MCHIICHHS
KUTBKOCTI MaKyBaJbHUX MaTepialiB. [neTbcs mpo ymakoBku Oararto-
Pa30BOTO BXKHUTKY, KYITIBIIIO 3aMOpPOKEHUX (PPYKTIB 0€3 YMaKoBOK,
BUKOPHCTAHHS TANepy U KBITiB, MIPUAATHOTO I Oaratopa3oBoro
3aCTOCYBaHHS Ta MPOJAAX 3aMOPOKEHUX (PYKTIB Ta OBOUIB 0e3
nakyBaHHS. EneMeHTH mepenideHHS € CeMaHTHYHO TOMOTEHHHMH,
a CTPYKTypa pAIy € JiHIHHOO.

2. Other aspects of the launch include refills ranging from coffee,
wine and beer to detergents and washing up liquid. Elsewhere, the
supermarket will feature a devoted refillable zone that includes
dispensers for 28 products such as pasta, lentils, cereals, dried fruit
and seeds (Begum, 2019).

OOumBa mepenidyBalbHI PSIAM  TPOAOBXKYIOTH  EKCILTIKAI[I0
€KOJIOTIYHHMX 3aXOiB, OPIEHTOBAHWX HA CKOPOUYEHHS BUKOPHUCTAHHS
IUIACTHKY TP MPOAaxy ToBapiB y cymnepmapkeri. [lepeniuyBanbHi
PN € CEMAaHTUYHO T'€TEPOTEHHHMH, ajKe AN eKCIumikauii Oi3Hec
CTpaTerii 3aaydeHo eJIeMEHTH IepeNliueHHs i3 moOyToBOi cdepw.
VY nepmioMy psii MepesiueHo piAki ToBapu Ui HPOAAXYy B KOH-
TeiiHepax, ki MokHa Oyne 3HOBY HAIlOBHIOBATH. Y JpYroMy
MepeNiayBalbHOMY PsIi HaBEJEHO TOBapH, AKi MPONABATUMYTh Y
CHeIialbHO BiJBEIEHMX 30HaX Y IUCIAaHCEpax UId IOBTOPHOTO
3anoBHEeHHs. CTPYKTypa 000X mepeiayBaIbHUX PAIIB € JHIHHOO.

Hapani mpoanamizyemMo &Ba TNpUKIaaAd TepeliueHHs, sKi po3-
KPHUBAIOTh CYTHICTD IHIIIIAaTHBH BTUICHOI y 3a0€3MeUeHHI MiATPUMKH
XKIiHKaM y cdepi OizHecy.

1. Women can also turn to each other for support and guidance. This
Women in Business Expo will be held at the Farnborough Exhibition
Centre from October 16 to 17, providing guidance, inspiration and
business services to women at any stage of their career. The expo will
host a panel of guest speakers delivering valuable tips and insights to
help women climb the job ladder (Yedroudj, 2019).

[lepeniueHHs y3arajibHIOE 3axXOOd 10 MIATPUMIN  IKIHOK-
OiANPHEMIB. Y TmepeniueHH] HAeThCs PO KOHCYJIbTAalii, MOTHBALIiIO
Ta 0i13HEC-TIOCIYTH, SKI HATAIOThCA JKiHKaM IIix 9ac Oi3HeC-BUCTaBKH
JUIA CHpPUSHHSA TPOCYBaHHSA MO Kap'epHUX cxomax. CTpykTypa
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HCpeJ’Ii‘lCHHH € JHIHHOIO Ta CKIIaIa€TbCd 3 TPbhOX TOMOI'CHHUX
eneMeHTIB. Takuii THI CTPYKTYpH TiepeideHHsl € 0a30BUM 1 CIyTye
YiTKIM Ta OTHO3HAYHIN Tiepenadi indopmarrii.

HI/I)K‘ICH&BGI[GHG HCpeJ’Ii‘-IGHH}I KOHIICHTyaJ'Ii3y€ i,[[e}O CTaBJICHHA OO0
KOHKYpEHIIii Ha pO00YMX MICIISIX KPi3b MPU3MY JKIHOUOTO TTOTIISIAY .

2. In a set of studies with a total of 2,331 participants, Dr Lee and
Dr Kesebir found that women attributed fewer positive outcomes to
competition than men do. Particularly, women are less likely to
believe that competition improves performance, builds character, and
leads to creative problem solving — meaning women may be opting out
of important career opportunities such as applying for grants, running
for office or seeking coveted promotions (Yedroudj, 2019).

JIBa mepenmiuyBaNbHI PAOM Y MEKax OTHOTO PEUYCHHS IPOTH-
CTaBJIIOTH MPIOPUTETH KIHOK y JOCSITHEHHI Kap'€pHOTO 3POCTaHHSL.
JKinkn He BBaXKAaOTh KOHKYPEHIIO PYHIHHUM (aKTOpOM, SKHUA
TTOKpaIye pe3yIbTaTUBHICTh, BUKOHAHHS 3aBlIaHb, (popMye Xapakrep
ab0 cCIyrye KpeaTHBHOMY BHpIIIeHHIO mpobieM. Haromicts
BaXITUBUM Yy pealtizalii Kap'epHUX MOXIMBOCTEH >KIHKH BBa)KaloTh
y4acTh y TPAHTOBUX INPOrpaMax, BUCYBAaHHS CBO€1 KaHAUIATYpPH Ha
mocaay Ta mparHeHHS OaxaHoro migBumieHHS. CTpyKTypa TOMO-
TEHHOTO TMepeNiYeHHs] € i€papXidHO0, a 3MICT OCHOBHOTO psIy
MIePeNiYeHHs] yTOYHIOETHCS TIAPSIHAM PSIIOM.

IepapxiduHa CTpyKTypa HIKYCHABEACHOTO TEpeNliueHHs 3a0e3Ine-
Yy€e TMOEJTHAHHS WOTO 3MICTOBOTO Ta CTPYKTYPYIOUOTO MOTCHITIAIY.
3MICTOBHO TMEpENiYeHHS! EKCIUIIKYe Ppi3HOMaHITHI MpolecH Ta
(yHKIii, crpsMOBaHI HAa MPOCYBAHHSI KOMIIAHIA B I1HTEpHETI, IO
Ha/Ial0Th ayTCOPCHHTOBI KOMaH/I! IHTEpHET-MapKETHHTY.

If you're a young company, requiring a steady stream of traffic to
your site in order to make sales, an outsourced digital marketing
team will offer you:

Clear Analysis. Advice on which channels your clients are
accessing, and how they're using them. This will probably include
social media channels, but also search engine traffic, pay-per-click,
and email marketing.

Content Audit. Digital marketing is utterly reliant on content in
order to work effectively. It's likely that you'll need a variety of
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content types to cover the range of channels you decide to use. This
may include podcasts, video, white papers, blogs, tweets and posts.

The User Journey. Advertising concentrates on selling, but digital
marketing is about engaging. Every strategy needs to plot a customer
journey from awareness, through evaluation, decision, retention and
finally advocacy.

Strategy. Without a strategy it's difficult to know what the interim
goals are that will lead you to sales. All too often digital channels
are seen as 'failing' because they don't produce instant sales. Your
specialist will be able to define goals, plot them on a timeline, and
predict returns.

Strategy Execution. Once your strategy is defined, and signed off,
a digital marketing team will be able to carry it out in order to
ensure that your goals are met. They will define the input required
for each channel and project manage them (Outsourcing digital
marketing channels, 2019).

CTpyKTypylo4a poiib HepeNideHHs Mmoiisirae y ¢pedMyBaHHI Ta
BIIOPSAKYBaHHI iH(pOpMallii, a eTeMEHTH TOMOTEHHOTO TepesiueHHs
3a0e3MedyIoTh 3B'SI3HICTH 1 MITICHICTh TeKCTy. CTpyKTypHa oprasi-
3alisg TepeliueHHs UIIOCTpye HAWOIMBIIMK CTYyMiHb  130J1Amii
€JICMCHTIB TEpeNTiueHHs, BIJOKPEMIICHUX OJIMH BijJ OJHOTO ab3ara-
mu. EneMeHTH OCHOBHOTO TiepeniueHHs] Ha3UBaIOTh MPOIlecH Oi3HeC-
ISTTEHOCTI, JeTalli3allisl SKUX 3IHCHIOETHCSA 3a PaxXyHOK Ieperidy-
BaJIBHUX PAIB Yy MEXax KOKHOTO ad3ally, 3a BUHATKOM OCTaHHBOTO.

EnemenTn niniiHOTO TIepesiueHHs, MPECTaBIIeH] y nepiioMy ad3a-
I1i, HA3WBAIOTh CKJIAZIOBI CYTHOCTI aHAI3y ITU(PPOBUX MapKETHHTOBHX
KaHaJiB. [meTbes mpo aHami3 KaHANB COIIaJIbBHUX MEPEeX 1 MepexoiB
TIOIITYKOBUX CHCTEM, OIUIAT 3a KOXHUH MepeXiji Ha CalT peKiiaMoIaBIls,
a TaKOX MapKETHHT 3a JIOTIOMOTOI0 €JICKTPOHHOT TIOIIITH.

Hpyruit ab3a1; TpHUCBIYCHO OMHUCY MPOIECY KOHTEHT-aHAII3Y.
JliniliHe mepemiueHHs COpusie KOHIENTyami3alii MapKeTHHIOBUX
IOCIYT 13 BiZOOpPY THUIB KOHTEHTY, SIKHH O 3a/JI0BOJILHSIB Pi3HO-
MaHITTS MapKEeTHHTOBHMX KaHAaJiB. ImeThcs Tpo TOAKACTH, Bizeo,
iHpopmariitni OykieT, OJOTH, TIOBIIOMIICHHS B TBITEpi Ta Ha
caiitax y BIIKpUTOMY JOCTYIIi.

Tperiit ab3a1r onmucye mporiec 3a0e3NeUeHHs] IUIAXY CIOKHBAJa,
SKUN JETANMI3ye€ThCs EJIEMEHTaMH TIepeNlidyBaIbHOTO psIy Ha
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MO3HAYCHHSI TaKUX IMpOIeciB, sAK: (QopMyBaHHS OOI3HAHOCTI CIO-
JKUBadiB, OIlIHKA SKOCTi, 3a0e3leYeHHs NPUHHATTS pilleHHS,
yTpUMaHHs Ta, 3PCIITOI0, aritaiis. Y IbOMY BHIIQJKy CIIOCTeE-
piraeMo B3a€EMOJIiF0 TEPENiYCHHS Ta Tpajaiii, ajKe eJIeMEHTH
MEpeNiueHHs] PO3MIMIEHO B TOPSIKY 3POCTaHHS CMHCIIOBOTO 3Ha-
YeHHS Y KOHTEKCTi1 pOOOTH 31 CITOKMBAYAMH.

VY yerBeproMy a03aili WAETHCS MPO BH3HAYCHHS CTpaTerii, peaisa-
Lisl K01 YMOXKJIMBIIIOE Taki MpouecH, sK: GopMyJrOBaHHS Linel y ra-
Jy3i TIPOJIKiB, BCTAHOBJICHHS TEPMIHIB IXHBOTO JTOCSTHEHHS Ta MPOTHO-
3yBaHHsI MPUOYTKiB. CTPYKTYypa MeperniuyBaIbHOTO PSAY € JTiHIHHOFO.

OcCTaHHIM €JIEMEHTOM OCHOBHOTO TIEpPENIiYeHHsI SK 3aco0y
BIIOPSIKYBaHHS iH(POpMAIIii € pearizaiis BH3HAUYEHOI CTpaTerii.

CtpyKTypHa Oprasi3allis HaCTYITHOTO TEpeTideHHs, K 1 B TIO-
MepeAHbOMY BUMAJKY, TOEAHYE HOTO 3MICTOBUH Ta CTPYKTYPYIOUHA
MIOTEHIIIaN 1 CIAYrye KOHIIETITyali3allii Ta cucTeMaTH3ailii crparerii,
CIIPSIMOBAHUX Ha TOKPAIICHHS KOHKYPEHTOCIIPOMOXKHOCTI Oi3HEeCy
y cepi po3apiGHOT TOPTiBIIL.

The need for better customer experiences is one that requires
aqgility and focus to meet. Retailers must operate in a smarter, more
efficient way to stay competitive. Revamping the retail space alone is
not enough. There are additional strategies to implement to be more
competitive as a retailer (4 ways to be more competitive..., 2020).

Oco0MMBICTh TOMOTEHHOTO TIEPETIYCHHS TOJIATaE B TOMY, IO
HOro €JIeMEHTH BUCTYIMAIOTh OKPEMHUMHU PEUCHHSIMH Ha MO3HAYCHHS
3aX0JliB, AKi JO3BOJSIOTH 3aJHUINATHCh KOHKYPEHTOCIPOMOXHHUM Y
chepi posapibuoi Topriem. Mmerses mpo HeoOximmicTh 3aGe3rme-
YCHHSI KPAIOTO KITIEHTCHKOTO JAOCBIIY CIIOKMBAYiB Ta HAJaHHS MOC-
nyr y Oinbin edexruBHuii crocid. BogHowac peopranizaiis po3apio-
HOTO TPOCTOPY € HEIOCTATHIM 3aX0JI0OM, TOX BapTO 3alydaTH iHIII
CTpaTerii U1 MATPUMKH KOHKYPEHTOCTIPOMOXHOCTI.

Hani y crarTi #aeTbcs IpO YOTHUPH CTpATETii MigBUILEHHS KOH-
KYPEHTOCIIPOMOXKHOCTI, a TIepeNTiueHHs] BUCTYIae 3aC000M CTPYKTY-
pYBaHHS ITUX CTPATETii:

We are going to discuss four of those strategies in this article.

Cover the Basics

Before you start improving the retail operation of your business,
it is important that you improve the business itself. A holistic
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approach towards boosting efficiency and achieving operational
excellence is how you take the first step in becoming more
competitive in the market [...].

Automate Processes

Automation is the way forward and it is now more accessible than
ever. Automation lets you increase capacity without expanding your
business operations. For example, a team of two purchase officers
can handle hundreds — if not thousands — of POs when they are
generated automatically by a system of inventory management.

Automation can only be effective when you know which tasks to
automate. That is why the process of automating tasks within the
business must always start with a thorough evaluation of the
business itself. Find mundane and repetitive tasks to automate first,
then start searching for more complex tasks to add to the list [...].

Understand (and Focus on) the Customers

One particular mistake you want to avoid when trying to be agile
as a retailer is trying to serve many market segments at once. While
this used to be a great approach for growing your market reach, it is
no longer the right approach for retail businesses who want to stay
lean and agile. Focus is what's needed here.

When you focus on a handful of market segments or customer
groups, you gain some extra competitive advantages. For starters,
you can learn more about the market segment down to the last detail
without spending excessive resources on doing research. The more
you know your customers, the more you can tailor your customer
journey [...].

Evaluate and Refine

That brings us to our fourth strategy: refine. Improving agility in
retail is a continuous process rather than a one-time transformation.
You cannot expect to make these changes and lead the market
afterward. You have to adapt and keep up with market changes to
stay ahead of the competition; that is what being agile really means.

Constant evaluation should be a part of your business processes.
Don't wait until one big cycle is completed before doing reviews of
your internal workflows. Instead, integrate constant monitoring to
give yourself an edge. When you monitor KPIs and performance
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metrics continuously, you gain the ability to adapt to market changes
at an incredible rate [...] (4 ways to be more competitive..., 2020).

VY 1pbOMY BHIIQJIKY €JIEMEHTH MEPENiYeHHS € 130JIbOBaHUMH, aJIKe
ix BigOKpemJieHO Ha piBHI a03amiB. [lepeniueHHA € ceMaHTUYHO
TOMOTEHHUM 1 Ha3WBa€ TakKi cTparerii, sK: ONTHMi3amis Oi3Hecy
3arajomM, aBTOMaTH3allis MPOIeCy, PO3YMIHHS Ta 30CEpeIKEHHS Ha
CIIOJKMBavax, 31CHEHHS OI[IHKU Ta BAOCKOHAJICHHS.

Juckycist i BUCHOBKH

3miiicCHeHEe MOCIIDKEHHS TIEepPEeTiueHHs TO3BOJIIIO BCTAaHOBUTH
fioro GyHKIIIT y EKOHOMIYHOMY AHCKYypci. Bu3HaueHi GpyHKIIIT MatOTh
KOTHITUBHHH TOTEHLiaJI. AHali3 KOTHITHBHUX (PYHKLIH mepeiueHHs
YMOXXJIMBUB BUSIBIICHHS 1X 3MICTOBHX 1 CTPYKTYPYIOUHMX BJacTH-
BOCTEH. 3MICTOBI (YHKIIIi MepemiueHHs peandi3oBaHO Yepe3 CeKCIUI-
iKyBaHHSI, Ha3WBaHHs, y3araJlbHEHHs, KOHKPETH3allilo, MPOTHCTaB-
JICHHS, KOHIICNTYyalli3allif0, PO3KPHUTTSA CYTHOCTI Ta OMUCY ifei
1 TTIOHATH, TOMI K CTPYKTYPYIOUi (PYHKIIT BTUICHO Y BIOPSIKYBaHHI,
cucremMaru3zanii, GpeliMyBaHHI Ta KaTeropusailii iHpopmarrii.

[epcriekTHBOIO CyryBaTUME TOJAIIBIIEC JOCHTIHKCHHS (DYHKIIN
MOBHHUX 3aC00iB 3 TTO3UIII KOTHITUBHOI JIIHTBICTUKH Y Pi3HUX BUIaX
JIICKYpCY.
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COGNITIVE FUNCTIONS OF ENUMERATION IN ECONOMIC
DISCOURSE

Investigation of linguistic means representing knowledge within the
framework of cognitive linguistics pertains its relevance. Our study of
enumeration is carried on the material of economic discourse. The
functions of enumeration are established. Semantically enumeration
constitutes of homogeneous and heterogeneous enumerative series.
Homogeneous enumerative series in economic discourse are represented by
the economic spheres of human activity, while heterogeneous enumerative
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series are characterised by penetration of other spheres of human activity
to economy. Structurally enumeration in economic discourse consists of
linear and hierarchical constituents. Linear enumerations have two or more
elements in their structure. Hierarchical enumerative series comprise linear
enumerations subdivided into subordinate enumerative series. The degree
of isolation of the elements of enumerative series can vary. Thus, the
elements can be separated by means of punctuation, namely by commas
within sentences and dots in paragraphs, as well as by paragraphs
themselves. The main research methods are discourse analysis, descriptive
and contextual analysis. In addition, techniques of syntactic-semantic
analysis are used to clarify the peculiarities of enumeration in economic
discourse. This study explores functions of enumeration as a means to
structure and represent conceptual information in economic discourse. As a
result cognitive functions of enumeration characterised by content-related
and structuring features were established. Content-related functions of
enumeration in economic discourse serve to explain, name, generalise,
specify, contrast, conceptualise, reveal and describe ideas and notions, as
well as, structuring functions are implemented by sequencing,
systematisation, framing and categorisation of information.

Keywords: economic discourse, cognitive linguistics, enumeration,
homogeneous enumeration, heterogeneous enumeration, functions of
enumeration.
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