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HEPEJIIYEHHA SIK 3ACIB PO3KPUTTA
3HAYEHb HEOJIOI'T3MIB HA IO3HAYEHHSI OBMAHY
TA ITAXPAUCTBA B AHIVIOMOBHOMY JUCKYPCI

30itichioembest 00CHIONCEH S HeON02i3Mi6 HA NO3HAUEHHS UAaXpaicmed
ma obmany 6 ounain- ma OizHec-cepedosuwyi. Pozeumox 3navenv Heono-
2I3Mi8 NPOAHANI308AHO HA MAMEPIANi CYYACHO20 AHIOMOBHO20 OUCKYPCY
i3 3QIyYeHHAM Nepeniyents AK 3acoby opeaizayii, cmpyKmypyeauHs ma
penpesenmayii ingpopmayii.

Knwuosi cnosa: ouckypc, ninegicmuxa Opexwi, KOZHIMUSHA JiH26ICIUKA,
Heo02I3M, nepeniyeHHs..

[IparHeHHs OKpECIUTH MOHATTS OpexHi sK MpeAMeTa JIHTBic-
TAYHUX AOCIiIKeHb Oyno 3xificHeHo X. BaiiHpuxowm [2], i cporo-
nHi JiHTBicTHKAa OpexHi HaOyBae HeaOHMSIKOi aKTyaJdbHOCTI Y
3B’SI3Ky 13 PO3BUTKOM 3ac00iB MacoBoi iHdopmauii Ta iHpopma-
iHO-KOMYHIKaIifHUX TEXHOIOT1H.

AKTUBHE BUKOPHCTaHHS CYCHUILCTBOM COIAJBHAX MEpPEeX Ta
IaTepHeTy 3aranom Hacamrmepea 3HAXOAWTh CBOE BiOOpPaKEHHS B
MoBi. llonsaTTs OpexHi, maxpaiicrBa, oOMaHny HaOyBarOTh HOBHX
¢dbopm. BigmosigHo, akTyanmbHOCTI HaOyBa€ JOCIHIIKEHHS MOBHHX
SIBMIIL, 3@ JIOTIOMOTOFO SIKUX Peati3yeThcss PEHOMEH OpEeXHi.

Merto1o 1i€i cTaTTi € TOCTIKEHHS! PO3BUTKY 3Ha4€Hb HEOJIOTI3-
MiB, SIKi HOMIHYIOTb II€BHI B 0OMaHy a0o0 IMIaxpaicTB Ha Marepia-
Ji aHTJIOMOBHOTO JMCKYPCY 13 3aly4eHHSM IEpeTiueHHs K 3aco0y
CTPYKTYpYBaHHS Ta pernpe3eHTalii KOHIenTyaibHo1 iHdopMarii.

Heomnorizmu Oynu B eHTpi yBaru JOCIiKeHb YUCICHHUX JIiHT-
BicTiB, Takux sk k. Anreo, /. Kpucran, P. ®imep, I1. I'orenrayc,
K. Maxkcgenn, M. MocToBuii Ta 6arato iHIINX, KOTpi 3alpOIOHY-
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Balld Pi3HI MiAX0AM a0 BH3HA4YeHHs TepMiHa [5]. Jocmimxyroun
OCHOBHI HallpsIMH Ta TMEPCIEKTHUBU PO3BUTKY CyYacHOI HEOJOrii,
A. JIeBUIIbKUY BU3HAYAE HEOJIOTI3MH K “HOBI CJIOBA, CJIOBOCIIONY-
yeHHd (200 iXHi 3HAaUeHHs), PPa3eosIoTi3MH, sIKi BUHUKIIM B TICBHHMA
MIPOMIXKOK 4acy, CIPUHMAIOTHCS KOJEKTUBHOIO MOBHOIO CIIJIBHO-
TOIO Ta 3aliMaroTh nepudepiiiHe Micie B JICKCHYHIN CUCTEMI MOBU™
[3, ¢. 17]. Mu Bu3Ha4aeMo ‘“HEOJIOTI3M” SIK HEIIOJAaBHO BBEICHE
abo HasBHE CIIOBO, a00 CIIOBOCIIONYYEHHs, SIKE Ha3WBAa€ HOBE SIBH-
e 9M MOHATTSI, ajie SKE OCi aKTUBHO HE BHKOPHCTOBYETHCS O1JTb-
IIICTIO WICHIB MOBJICHHEBOT CIIIBHOTH.

Hedininii Heonori3MiB (IKCYIOTBCS Y CTATTSIX JIEKCUKOTpadiqYHuX
JoKepell. 3HadeHHs, BUSABIIEH] B AeiHIMisIX HEONOTi3MiB, HA0YBalOTh
CBOT'O TMOJANBIIOTO PO3BUTKY B JTUCKYPCI, TOCITIHPKEHHS SKOTO HAMU
3IIHACHIOETBCA 13 3allydeHHSIM MEpesideHHs K 3aco0y CTPYKTYpYy-
BaHHSI Ta pempe3eHTaril iHdopmarii. 3AaTHICTh TMEpeTideHHs [0
CTPYKTYpPYBaHHS 3HaHb Ta penpe3eHTamii iH(popMaIlil MOosCHIOETbCS
HOro KOTHITUBHOIO MPHUPOJIOI0, IO IPYHTYETHCS HA MpoLecax Kia-
cudikarii, KoHIenTyami3amnii Ta kareropmsaiii [1, c. 40]. Ilepemi-
YeHHS CJIyTy€e€ 3aco00M, KW pPO3KpHUBA€E 3HAUCHHS HEOJIOTi3MY
y IUCKYpCi, CTPYKTYpYIOUHM Ta E€KCIUTIKYIOUH KITIOYOBY iH(opMaIlito
IUIs1 3°SICYBaHHS CyTHOCTI IOHSITTS.

VY muckypci mepenideHHsT KOHCTUTYIOETBCS CEMaHTHYHO TOMO-
FeHHUMU Ta TETePOTCHHHUMH MEpeTiuyBaIbHUMHU psAJIaMH, IO
MaloTh MICTUTHU IIOHaHMeHIIe Ba eneMeHTd. CTPYKTypy nepeni-
YyBaJbHUX PANIB MPEACTABICHO JBOMAa CKIIAJHUKAMU — JIHIHHUM
Ta i€epapXiuHUM, a PiBEHb BITOKpEMJICHHS €JIEMEHTIB IepenidyBa-
JBHOTO DPSAY Y MeXax TeKCTy Moxke OyTu pizHuM. Enementn
repeidyeHHsT MOXKYTh OyTH BiJOKpEMJIEHUMH HE JIUIIEC MyHKTya-
iffHO: KOMaMH B MeXaxX OTHOT'O PEUYCHHS Ta KpalmkaMd Ha piBHI
abzary, ane i camumu ab3aramu [4].

[lepeiinemo 1o aHanmizy HEOJOTI3MiB, sIKi HOMIHYIOTH 0OMaH abo
[IaxpaicTBO B OHJAWHCEpeMOBHIi. ['0OBOPSIYHN PO OAHY 3 HAKTIOITY-
JIIPHINIUX y CBITI Ha IIel Yac comlialbHUX Mepex Instagram, 3ayBa-
KHUMO, II0 iHOJI KOPUCTYyBadi MOXXYTb MaTW JBa aKayHTH: rinsta
(6bnenninr (koHTamiHamig) real + Instagram) [6] Ta finsta (OneHAiHT
(xontaminanis) fake + Instagram) [6]. Ilepmuii akayHT — IIe TaK
3BaHWH OQIMiHNUH, MyONMiUYHUMA, SKUH HE MICTUTH KOH(iAEHIIHHOT
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iH(dopMarii Ipo KOpUCTyBava, TOJi SK HA CTOPIHKY APYTOTO ITi ITH-
caHi yume HaiOommkai moawn. IlpuBatHy Ta cMmimHy iH(OpMAaIito,
a Takox ocoOucTi portorpadii MoxxkHa 3HANTH Y finsta.

[IpoananizyeMo BUKOPUCTaHHs HEOJIOTI3MIB rinsta Ta finsta y
JMCKYPCI 13 3aJTy4eHHSIM TepeidyBabHUX PSJIiB.

So, it’s not actually fake?

Quite the opposite. Finstas are a place for users, primarily
millennials and Generation Zs (who make up the bulk of Instagram’s
users) to show their_more authentic, less-edited selves and post
content that is more personal. This could include vulgar language,
photos of drinking and partying, stories about embarrassing experi-
ences, depression and struggles, or a goofy sense of humour best
appreciated by your besties [5].

3HaueHHsI HEOJIOTI3MY finsta y IbOMY BUNAAKY PO3KPUBAETHCS
IBOMa TepenidyBalbHUMH psmamu. [lepmmit mepenidyBaIbHUN
pAI € JTIHIHHUM 1 CKIama€eThCsA 3 JBOX CEMAHTHYHO TOMOTECHHHUX
€JIEMEHTIB, fIKI XapaKTepU3yIOTh 0COOMCTUH KOHTEHT, BIIACTUBUL
finsta axaynTam. VieThcs Mpo BHCBITICHHS OiMbII aBTEHTHUHOT
Ta MEHII BimpemaroBaHoi iHdopwmarii. Jpyruii mepeniqyBaibHAN
pAI Ma€ iepapxidyHy CTPYKTYpy Ta € CEMaHTHYHO TeTEPOTCHHUM,
aJke eJIEMEHTU PANy OKPECHIOITh Pi3HOMJIAHOBE HANOBHEHHS
aKayHTy, a caMe: MOBY, (OTO, PO3MOBiJi Ta MOYYTTSA TyMODPY.
CTpYKTYpHO OCHOBHHH TNeEpeNidyyBaIbHUNA PSJl YCKIATHIOETHCS
pO3rally’>KCHHSM Ha TIAPSIHUN psJ, B SKOMY MOBa Hje Mpo 3MiCT
pO3MOBieH, NpUTaMaHHUX finsta akayHTaM.

BiamoBinHo 10 3HaYeHHs TEpMiHa, SIKE PO3KPUBAETHCS B Aedi-
HiIii, caMe HEOJIOTI3M finsta Ma€ BIIHOIICHHS J0O NEBHOIO BUAY
oOMaHy, aje MmapajoKc MOJAraE B TOMY, IO KOPUCTYyBadi coIlia-
JbHOI MepeXi BUKOPUCTOBYIOTH finsta akayHTH IJiA TOTO, 1100
OUIMTHCS TPaBIMBOIO 1H(POPMAIIE€I0 CTOCOBHO CBOTO JKUTTS Ta
CBOET 0COOMCTOCTI.

[iaTBepKEHHSIM BHUIIIEHABEICHOTO TBEP/HKEHHS CIIyTY€E HACTYII-
HUH UK BAKOPUCTaHHS HEOJIOTi3MY finsta y AUCKYypCi:

"My finsta is me. No edits, filters, or second thoughts," she says [4].
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Sk 1 B momepenHEOMY BUNAJIKY, JiHiITHE TIepesTiueHHs] pO3KPHUBAE
CYTHICTh HEOJIOTI3MY, HABOJSTYN XapaKTEPHI pUCH CTHIIICTHKH finsta
aKayHTY, a caMe BIICYTHICTh pellaryBaHHs, QiIbTPyBaHHS YA MOX-
JMBOCTI nepeocMuciieHHs iHdopmanii. Enementu nepenivyBanbHOTO
pALy € CEMaHTHYHO TeTEPOT€HHHMMH, Yepe3 Te IO OXOIUIIOITH
TEXHIYHY Ta IICUXOJIOTI4HY cepu peaaryBaHHs iHGopmarrii.

[IpoTte Bce )k MOXEMO TOBOPUTH NIPO BUKOPUCTAHHS finsta
aKayHTy SIK IIEBHOTO BUJY OOMaHy B KOHTEKCTi (aKkTy IPHUXOBY-
BaHHS BUKOPHCTAHHS BOX aKayHTIB TiHEHIKepaMHu BiZl OaThKiB,
SIKI HaMaralroThCsi KOHTPOJIOBAaTH CIIJIKYBaHHS CBOIX JiTeld B
OHJIaHH-CEePETOBUIIII.

3BEpHEMOCH 10 BUKOPHUCTAHHS HEOJIOTI3MY rinsta y AUCKYypCi.

What’s a Rinsta?

It’s a “real” Instagram account, the kind most people on Insta-
gram have. As people of all ages know, Rinstas are more “performa-
tive”, a place where people create a “vanilla” persona that will
appeal, or at least not alienate, the diverse networks of people who
follow them, which may include friends, family, strangers, colleagues
and potential employers [5].

3HaUYeHHS HEOJIOTI3MY rinsta PO3KPUBAETHCA 3a JIOIMOMOIOIO
BHKOPHUCTaHHS CEMAaHTUYHO TOMOTEHHUX EJIEMEHTIB JIIHIHHOTO mepe-
JIYEeHHS, SKI Ha3WBAaIOTh COIIANBbHI TPYNH MiANWMCHUKIB, HA SKAX
Opi€HTOBAHO TaKMi aKayHT. MeThcs Tpo Apy3iB, pOAMHY, He3Ha-
HWOMIIIB, KOJIET Ta MOTEHI[IHHUX POOOTO/IABIIIB.

OctaHHIM 4acoM 3’SIBISIIOTbCS HOBI BHOM LIaXpaiicTB y OHJIANH
Oi3Hec-cepemoBUIIi, a00 cTapi BHAM OOMaHIB OTPUMYIOTH MOBHE
BTUIeHHs. CHHOHIMIYHUMU HEOJIOTI3MaMU account takeover, account
compromise, account hijacking ta login fraud mo3Ha4aOTh KPaAIKKy
MEPCOHANTFHUX JAaHWX OaHKIBCHKOTO PaxyHKy KI€HTA, IO MPHU3BO-
JIUTH 10 TIOIAJIBINOT KPaIiKKX KOIITIB 3 IHOTO paxyHKy [1].

[IpoananizyeMo 3HAYEHHS TAKOTO MOHATTH, SIK account takeover
Ha Marepiali JUCKypCy:

Account takeover is a form of online identity theft where a third
party illegally accesses a victim’s online account to turn a profit by
changing account details, making purchases, and leveraging the
stolen information to access other accounts [7].
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CyTHICTD HEOJIOTi3MY, KU ONHCY€E CUTYAIiF0 OBOJIOIIHHS JaHU-
MU paxyHKy, PO3KPHUBAETHCA CEMaHTUYHO TOMOTEHHUMH eJeMeHTa-
MH JIiHIHHOTO TIepeliueHHs, SKi Ha3WBalOTh MOil IIaxpaiB i3 METOI0
OTpUMaHHS TPHOYTKy. MmeThcs mpo 3MiHy pEKBI3HTIB paxyHKY,
3NIHCHEHHS MOKYTOK B [HTepHETi, BUKOPHCTAaHHS BKpaaeHoi iH)Op-
Maii Ui JOCTYIy [0 1HIIUX PaxyHKiB.

[HmmM BuIOM mIaxpaiictBa y cdepi Oi3Hecy € Toil dakr, mo He
BCi KOMIaHii BUSBIISIOTHCS BIIBEPTUMH Y CBOiM €KOJOTTYHO YHCTIH
nostitui. Jleski Benuki Kopropailii 3asBJISFOTh JIUIIEC Ha CJIOBaX, 10
BOHH CJIiIy}OTh €KOJIOTiYHO BifNOBiJaIbHUM IIPAKTUKAM. IX OCHOBHA
MeTa, MOo-TIepIle, 3alyYUTH eKOJIOTiYHO HaJallTOBAaHWX KIIIEHTIB,
Mo-ZIpyTre, OTPUMATH AepKaBHI CyOCHIil Ha PO3MUPEHH KOMITaHii.
ITonmiOHI eKOJIOTiIYHI TOPYIICHHS I03HAYAIOThCS HEOJIOTi3MOM
greenwashing (OneHminT (KOHTaMIiHaIs) green+brainwashing) [3].

[IpoananizyeMo 3HAa4YCHHSI TAKOT'O TMOHATTS, SIK greenwashing Ha
MaTepiani JUCKYPCY:

The Seven Sins of Greenwashing

In the course of assessing thousands of products in the United States
and Canada, TerraChoice Environmental Marketing categorized
marketing claims into the following “seven sins of greenwashing”:

Sin of the hidden trade-off: committed by suggesting a product is
“green” based on an wunreasonably narrow set of attributes
without attention to other important environmental issues (e.g., paper
produced from a sustainably harvested forest may still yield
significant energy and pollution costs).

Sin of no proof: committed by an environmental claim that
cannot be substantiated by easily accessible supporting information
or by a reliable third-party certification (e.g., paper products that
claim various percentages of postconsumer recycled content without
providing any evidence).

Sin of vagueness: committed by every claim that is so poorly
defined or broad that its real meaning is likely to be misunderstood
by the consumer (e.g., “all-natural”).

Sin of irrelevance: committed by making an environmental
claim that may be truthful but is unimportant or unhelpful for

11



consumers seeking environmentally preferable products (e.g.,
“CFC-free” is meaningless given that chlorofluorocarbons are
already banned by law).

Sin of lesser of two evils: committed by claims that may be true
within the product category, but that risk distracting the consumer
from the greater health or environmental impacts of the category as
a whole (e.g., organic cigarettes).

Sin of fibbing: committed by making environmental claims
that are simply false (e. g., products falsely claiming to be Energy
Star certified).

Sin of false labels: committed by exploiting consumers’ demand
for third-party certification with fake labels or claims of third-party
endorsement (e.g., certification-like images with green jargon such
as “eco-preferred”) [2].

VY upoMy BUNAJIKy CYTHICTH HEOJOTi3MY PO3KPHBAETHCS TEpelti-
YEHHSIM CEMH TPiXiB greenwashing, a came WIETbCs MPO TPIX MPUXO-
BaHOI'O KOMIIPOMICY, TpiXx 0e310Ka30BOCTi, IpiX 3arajJbHUX TBEp-
JDKEHb, TPiX JapeMHOi iHpopMaLii, TpiX MEHIIOro 37a, Ipix OpexHi
Ta Ipix HEICHYyIOUMX MapKyBaHb. CTPYKTYpHO NepesiueHHs € iepap-
XI9HUM, €JIeMEHTH SKOTO BIJJOKpEMIICHI Ha PiBHI a03alliB i CIYTYIOTh
CTPYKTypyBaHHIO iH(oOpMamii, siIka PO3KpHBA€E 3HAYCHHSA IOHSITTS
greenwashing. CeMaHTHUYHO €JIEMEHTH € TOMOT€HHUMH.

OTxe, JOCHIKEHHS HEOJIOTI3MIB Ha TO3HAYCHHS OOMaHy Ta
maxpaicTBa B OHJIaifH- Ta Oi3HEc-cepemOBHIIl 3AIHCHEHO Ha
MaTepiaii aHTJIOMOBHOTO AHMCKYPCY 13 3allydeHHSM IeperiueHHs
sIk 3ac00y CTPYKTYpyBaHHS Ta penpe3eHTanii iHdpopmarrii. Korsi-
TUBHA TPUPOJA IMEPENiueHHs YMOXKIUBIIOE PO3KPUTTS CYTHOCTI
HEO0JIOTI3MYy B IHCKYpCi, CTPYKTYPYIOUM Ta EKCIUIIKYIOUM KIIO-
4oBY iH(opMaLilo U 3’ACYBaHHSA PO3BUTKY 3HAUCHHS MOHATTA.
Y nmochimkeHoMy MaTepiaji mepeniueHHS MPeACTaBIECHO CEMaH-
TUYHO TOMOTEHHUMH Ta T€TEPOTEHHUMH PsAaMH, CTPYKTypa SKHX
€ JiHIIHOIO Ta iepapXivHOIO.

[lepcnexTnBO NOAANBIINX PO3BIAOK MOXKE CIIyTyBaTH AOCIi-
JOKEHHSI HEOJIOTI3MIB B €KOHOMIYHOMY JHUCKYPCi 13 3ay4eHHSIM
nepenivyyBaibHUX PAIIB.
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ENUMERATION AS A MEANS TO CONVEY MEANINGS
OF NEOLOGISMS DENOTING FRAUD AND DECEPTION
IN ENGLISH DISCOURSE

Following development of the linguistics of lying this article exam-
ines neologisms denoting fraud and deception. Meanings of neologisms
are analysed using enumeration as a means to organise, structure and
represent information. Due to changes in the media and the develop-
ment of information and communication technologies the notions of
lying, fraud and deception take on new forms. The active use of social
networks and the Internet by society is primarily reflected in language
by means of neologisms. We define “neologism” as a recently intro-
duced or existing word or phrase that names a new phenomenon or
concept but is still not actively used by most members of the speech
community. Definitions of neologisms are fixed in dictionary entries.
The meanings, found in the definitions of neologisms, acquire their
further development in discourse, the study of which we carry out using
enumeration as a means to structure and represent information. The
ability of enumeration to structure knowledge and represent informa-
tion is reasoned by its cognitive nature, which is based on the proc-
esses of classification, conceptualisation and categorisation. In dis-
course enumeration is represented by semantically homogeneous and
heterogeneous enumeration series. The structure of enumeration series
is represented by two components — linear and hierarchical. Such
neologisms as “rinsta”, “finsta”, “account takeover”, “account com-
promise”, “account hijacking”, “login fraud” and “greenwashing” are
considered in the sphere of online and business communication. Enu-
meration structures and represents conceptual information based on
the analysis of the following neologisms in the discourse.

Keywords: discourse, linguistics of lying, cognitive linguistics,
neologism, enumeration.
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